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The 6 Video Types Every High-Ticket

Marketer Needs

First, let's acknowledge a few things because

You Face Constant Pressure And Hard Realities:

e Your audience should care, but your work often fails to spark real
emotional connection.

e Complex solutions strain your bandwidth.
e Your message is strong but gets lost in the noise.
¢ You exist—but you’re not top of mind when buyers are ready.

e You pour energy into campaigns, but internal approvals and long
buying cycles keep progress frustratingly slow.

and we feel you...

You can have:

e Prospects grasp your value quickly and act faster.
¢ A clear, memorable position that highlights your ‘special sauce’.
e Emotional resonance that drives action and connection.

e Trust earned through real stories and proven resulits.

Steady flow of qualified prospects ready to engage.

e Your brand is top of mind when intent appears.



How to Create Video Assets that Work for You 24 /7.

With You On This Table, Then Dig Deeper Below.

The Struggle...

The Goal...

Video Type That Solves It

1. Long, slow buying cycles

Prospects understand value faster and move
forward with fewer delays.

— clarify complex offerings and
accelerate internal alignment.

2. Hard-to-differentiate value

A clear, memorable position where prospects
instantly see what makes you different.

— articulate your
purpose, promise, and edge in a human way.

3. Weak emotional connection

Strong emotional resonance that motivates
action and builds affinity.

— inspire
belief, connection, and commitment.

4. Lack of compelling proof

Trust built through real outcomes, stories, and
results.

— show credibility
through customer or beneficiary success.

9. Low-quality or inconsistent leads

A consistent flow of qualified prospects
prepared for serious conversations.

attract the right audience and filter out the wrong ones.

6. Not top of mind or weak market perception

Your brand surfaces first when intent appears.

— define your narrative
at scale, shape emotional relevance early, and ensure
the right prospects enter the funnel already aligned
with your value.




Choose Your Own Adventure
Dig Deeper into the Video Type Most Relevant to

Desired Outcome: Faster, more confident buyer journeys
Video Solution: Explainer Videos

Why It Works: Simplifies complexity and helps stakeholders
align quickly.

e Complex offerings and multi-stakeholder decisions naturally slow
momentum. Deals stall not from lack of interest, but from lack of shared
understanding across teams.

—without relying on long documents or
repeated sales calls.

e These videos become a common reference point that stakeholders can
easily share internally, reducing confusion and speeding alignment.

e By simplifying complexity and answering core questions upfront, explainer
videos help buyers move forward with confidence, shortening sales cycles
and reducing friction throughout the decision-making process.

Desired Outcome: Clear, memorable market positioning
Video Solution: Brand Story & Positioning Videos

Why It Works: Articulates your purpose and edge in a way
busy audiences grasp instantly.

¢ |In crowded markets, most brands sound the same. When differentiation
isn't clear, prospects déefault to price, familiarity, or inaction.

They communicate your purpose, perspective,
and unique approach in a'way busy decision-makers can quickly
understand and remember.

¢ |nstead of competing on volume of messaging, these videos anchor your
brand around a single, compelling narrative. The result is stronger recall,
clearer positioning, and a brand that’s easier for prospects to advocate
for internally when it’s time to choose.



Choose Your Own Adventure
Dig Deeper into the Video Type Most Relevant to

Desired Outcome: Strong emotional resonance that Desired Outcome: High trust through real outcomes and
motivates action results

Video Solution: Emotional Storytelling & Impact Films Video Solution: Case Study & Testimonial Videos

Why It Works: Human-centered stories drive belief, trust, Why It Works: Social proof removes doubt and validates
and affinity. decision-making.

¢ Rational arguments explain value, but emotion creates belief. .

Case study and testimonial videos provide credible proof by

e Many brands rely too heavily on logic, missing the human element that ; ,
showing real clients, real challenges, and real outcomes.

drives real commitment.
* |Instead of marketing claims, prospects hear directly from peers who've

They help audiences feel the stakes of the problem already made the decision and seen results.
you solve and the difference your work makes. e This social proof reduces doubt, supports internal justification, and builds
e This emotional resonance builds trust, affinity, and long-term brand confidence at critical moments in the buying journey.
strength—whl.le also |ncre,asmg shc_)rt-term ERs=gsment. Whgn pepple e Well-crafted case studies don’t just explain success—they make it tangible.
connect emotionally, they’re more likely to remmember you, believe in you, They help prospects see themselves in the story, making the path to “yes”

and take action. feel safer and more inevitable.



Choose Your Own Adventure

Dig Deeper into the Video Type Most Relevant to Your Challenges...
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These videos clearly define who your offering is for, who it’'s not, and what
success requires.

By setting expectations upfront—budget, mindset, readiness, and
complexity—you allow prospects to self-qualify before entering your
funnel.

This redlle8s wasted sales time
healthiefipipelinéimomentum.

Instead of chasing volume, you attract !ewer but better-fit prospects who
already understand your value and are prepared to move forward.

es close rates, and creates

Not Top of Mind or Weak
Market Perception 4 "

|
Desired Outcome: Brand association

Video solution: Top-of-Funnel commercials : .

¥

Why It Works: Establishes clear positio le,
creates early emotional relevance, and sha how your

brand is perceived before considgrgtior}fb :

e —

e |nstead of relying on fragmented touchpoints, these videos clearly
communicate who you are, what problem you solve, and why it matters—
emotionally and strategically.

By shaping perception early, you ensure that when prospectsjare ready
to engage, your brand already feels familiar dible;and relevant.

e This reduces friction in later stages of the funnel & improves the quality of
inbound interest. Rather than competing forattention at the moment of
intent, you earn it in advance by being memorable, distinct, & top of mind.



Your Brand Deserves
Stories That Move People
And Move Decisions.

Ready, set, go on your own!

Or, Work Smarter, Not Harder...

CASTLEVIEW

A VIDEO AGENCY

Hi, We're Castleview

We want to help you Get Seen. Be Loved.
And Win!

At Castleview, You Rule! We help you move past the grind of
weak video campaigns, low engagement, crowded media,
and the constant scramble to hit targets—so you can step
Into marketing that’s strategic, memorable, and impossible to

ignore.

You Need Marketing That...

e Converts interest into qualified prospects,

e Sparks meaningful connections with your audience,
o Expands your reach and share of voice,

o Delivers measurable impact that proves results,

e And positions your brand as the trusted, admired choice
your market actually seeks.



Create Solutions with us,
Your New Video Partner...

We can work with you on a strategic video plan that

iIncludes some or all of these video assets to help you win!

Explainer Videos — clarify complex offerings and accelerate
decision making.

Brand Story & Positioning Videos — articulate your purpose,
promise, and edge in a human way.

Emotional Storytelling & Impact Films — inspire belief, connection,
and commitment.

Case Study & Testimonial Videos — show credibility through
customer or beneficiary success.

Targeted Campaign Ads & Thought-Leadership Videos — attract the
right audience and filter out the wrong ones.

Top-of-Funnel Commercials — Your brand surfaces as soon as
intent appears.
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"_g‘..':if_-r able, and calm under pressure
We ef' -‘"é Iogistics and heavy-lifting
A partne jc:__grrr!_derstar\"ds both communications
Expert at apturinéj'? Iegl" people in ways that feel
authentic and compelli
Proven at distilling Eomplex Ideas into cinematic,
emotionally resonant stories

We help you shape percéption—and drive
results.




Google Reviews
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“I've worked with the Castleview team a
few times now, both for on-site video
production as well as post-shoot video
creation and editing.

They're professional, flexible,
communicative, and always ready to
collaborate (which is incredibly
appreciated).

| look forward to working with them again

Katterina Sparrer, Marketing Director
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“From concept to final cut, the Castleview
team brought outstanding vision, care, and
artistry to every step of the process. The
final video exceeded our expectations — it
was bold, moving, and captured the heart
of our new brand perfectly.

We couldn’t be happier with the results and
would absolutely recommend Castleview to
anyone looking to tell their story with
creativity, clarity, and serious style.”

Caesar Martinez, Digital Media Manager
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“Castleview Has done a wonderful job on
our video project. They are professional,
creative, and prepared.

They put us at ease during the shoot days
and are always willing to work with us on
our many requests.”

Deanna Mueller,
Senior Program Coordinator




Common Considerations

“We already have an internal videographer.”

That’s exactly when Castleview makes the most sense.

Internal teams are built for speed and volume. Castleview is built for scale,
specialization, and campaign-level execution. When the work requires higher
production value, multiple disciplines, tight timelines, or a narrative that has to
carry real weight in the market, one person simply can’t do it alone.

We operate with a senior-led production system and a bench of specialists—direction,
cinematography, lighting, sound, post, motion—assembled specifically for the job. That
structure consistently delivers a level of quality, efficiency, and reliability that internal
capacity cannot match.

You don’t onboard Castleview to replace internal output. You bring us in to produce
the videos that can’t afford to miss.
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Common Considerations

“We've invested in video.before and
It didn’t perform”

Most underperforming video fails before the camera éver rolls. The
Issue is typically unclear positioning, diluted messaging, or content
disconnected from a real decision point.

Our process starts upstream. We anchor every video to a specific
audience, objective, and emotional takeaway, then design the
story to support that outcome. That’s why our work doesn'’t just
look polished—it’s built to change perception, qualify prospects,
and drive measurable results.
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Common Considerations

“We don’t have the time or
bandwidth to manage another partner.”

That’s exactly why clients bring us in. Castleview is designed to reduce
your workload, not add to it.

We handle strategy, logistics, production, and execution end-to-end.
Your role is limited to high-level aignment and approvals—no constant
hand-holding, no repeated explanations, no chaos. Clients consistently
tell us this is the calmest, most efficient vendor relationship they run—
and the one that delivers the most leverage.
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Castleview Exists For Teams Who Are Done Experimenting And
Ready To Shape Perception, Earn Attention, And Win Decisively.

Let’s Talk .. i,

N Call
$ (512) 808-7529

Email
getseen@castleview.agency

@ Website

Book a Virtual Meeting_ here



mailto:getseen@castleview.agency
https://www.castleview.agency/contact

